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 There is an increasing number of anti-
Mormon Web sites ! ooding the internet today. 
Many non-members are looking to these Web 
sites to " nd information about the LDS Church. 
If members do not begin sharing their spiritual 
experiences online, the anti-Mormon sentiment 
will continue to dominate. 

Goal
 Our goal is to establish the More Good 
Foundation as a reputable online source for 
truthful information about the LDS Church and 
the go-to place for LDS bloggers by addressing 
concerns about missionary work online.
 All LDS Church members have been urged 
to share the gospel and bring people to the truth. 
With the increase of technology, members are 
searching for new opportunities to ful" ll this 
calling. Women of the church especially want to 
spread the joy of the gospel to everyone, but do 
not know where to begin.

Objectives
1. Increase the number of registered blogs on 
mormonblogger.com from 20 to 150 by August 
31, 2010.
2. Raise the number of views of MGF videos on 
YouTube from 5,295 to 8,000 and the number of 
channel subscribers from 158 to 350 by May 14, 
2010.
3. Increase the tra#  c to LDSMusic.net to 1,000 
hits and 200 downloads by April 30, 2009.
4. Decrease the number of women who agree 
with the statement “I’m afraid I don’t have 
enough doctrinal understanding” by 20 percent 
by May 14, 2010.

Executive
Summary

Key Publics
 LDS Adults ages 18-34 are online for a 
good part of the day. They use the internet as 
their main form of communication. Most of these 
people, however, are unaware of the MGF and 
the tools it has to o$ er in beginning spiritual 
blogging. The MGF has a great opportunity to 
reach out to this public and help them begin 
blogging about their spiritual self.
 Many LDS women ages 18-34 are blogging 
about their everyday lives. These women may 
not share their spiritual side online but they have 
started online conversation. These women are 
also unaware of the MGF. By working with the 
MGF, these women would be more likely to blog 
about spiritual experiences.
 Women in the church generally feel less 
con" dent about their gospel knowledge than 
men. This is in some part due to the fact that 
more men serve missions then women. These 
women, ages 18-24, need to gain con" dence in 
sharing the gospel. The MGF has the power to 
give these women the right tools and the needed 
con" dence to share the gospel online. This public 
is important in providing the spiritual uplift 
needed in the conversion process. 

Campaign Theme
 As an advocate for missionary activity, 
the MGF has the power to in! uence the online 
community. In the world of technology, we are all 
“Called to Share.” Every member should try to do 
their part to build the kingdom online. Members 
are aware of the LDS hymn, “Called to Serve” and 
are familiar with the call it extends. “Called to 
Share” is similar to this hymn and members will 
come to the MGF Web site because they will be 
drawn to the familiar phrase. Non-members will 
" nd the slogan di$ erent and want to " nd out 
more.
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Strategies & Tactics
 Communication has changed from one-
on-one encounters to posting messages on 
MySpace, Facebook, blogs and other social 
media sites. Likewise, advertising for products 
has become increasingly present online. One 
blog, Seriously So Blessed discusses the Mormon 
culture stereotypes. Many women read this blog 
on a daily basis. The advertisements on this blog 
receive excellent coverage. The MGF could create 
a “Called to Share” advertisement to put on this 
site to attract women to the MGF Web site and 
cause. 
 Creating a blog can be challenging, but 
with the right motivation, and the right tools, 
it just might be fun. The MGF can sponsor a 
religious blog competition for all of its blog 
users. The best blog will receive a ticket to the 
BlogWorld expo in fall 2009. The second place 
winner will receive a blog facelift and the third 
place winner will receive a custom header. The 
winners will also be invited to attend a photo 
shoot with MGF where the pictures will be used 
by MGF and sent in news releases to local papers.
 “Called to Share” is a catchy theme and a 
great slogan for people to remember the MGF. 
As an even greater reminder, the MGF can make 
stickers with this slogan to give away at classes, 
conferences and presentations. The stickers will 
provide a tangible reminder to those who come 
to the MGF that we are all “Called to Share.”

Evaluation
 To evaluate the e$ ectiveness of our 
campaign, we will measure the increase` in tra#  c 
to the MGF Web site. We will track the number of 
videos watched on YouTube from the beginning 
of the campaign to the end. We will also track the 
number of registered blogs from the beginning 
to the end of the campaign. By doing this, we will 

understand if our audiences were receptive and 
did their part in being “Called to Share.”

The External 
Environment

 Members of the Church of Jesus Christ of 
Latter-day Saints are encouraged to spread the 
gospel. They are urged to serve missions and 
share their testimony with others, even through 
new technologies. In his address to graduates 
of Brigham Young University-Hawaii, 
 Elder M. Russell Ballard encouraged 
students to share their spiritual side online. He 
urged young adults to join the conversation. 
For some members, this call comes easily. For 
others who feel inadequate to combat anti-
Mormon sentiments online, it is a challenge.
  According to a survey conducted by 
Communications research students, many 
people agreed that sharing the gospel online is 
important. However, many were neutral as well. 
Very few disagreed with this statement, as seen 
in the bar graph below.

It is important to demonstrate my spiritual side online

 With hundreds of anti-Mormon Web sites 
supplying false information about the Church, it 
is di#  cult to compete. Members are faced with 
anti-Mormon sentiments wherever they look. 
This is why members are encouraged to join 
the conversation and make it easier for non-
members to " nd accurate information about 
the Church online.

3
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The Industry
 As technology advances, social 
media outlets have begun to dominate 
the online community. The use of blogs, 
social networks, forums and video Web 
sites has become a popular means of 
communication for people of all ages. 
Because of this new technology, blogs 
on all types of topics have emerged. No 
topic is o$ -limits online, not even the 
LDS Church. There are strictly LDS sites, 
but there are very few places for people 
to get information without going straight to the 
LDS Church.
 According to a comScore MediaMetrix 
survey from August 2008, blogs have 77.7 unique 
visitors in the United States. Facebook has 41 
million members, while MySpace has 75.1 million 
pages. The total Internet audience is 188.9 
million. According to a Universal McCann study 
from March 2008, 77 percent of active Internet 
users read blogs.

 Popular blogging topics include 
personal/lifestyle, technology, news and 
politics. Religion/spirituality ranked 14 on the 
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list of popular topics from a Technorati survey in 
2008 (as seen in the graph below). On average, 
people use about " ve of these popular topics per 
post. 

The Client
 In 2005, jetBlue founder David Neeleman 
was beginning to see the e$ ect of anti-Mormon 
propaganda on non-Mormons seeking for 
information about the LDS Church. When 
conducting an online search on Mormonism, the 
majority of links were to anti-Mormon Web sites. 
Neeleman decided that something had to be 
done. He founded the More Good Foundation, a 
non-pro" t organization that seeks to facilitate 
the sharing of accurate information about the 
LDS Church online. 
 The name “more good” is a literal 
translation of the word “Mormon.” The More 
Good Foundation’s goal is to facilitate personal 
expressions of faith through educating people 
about how to share their beliefs online. The 
foundation also seeks to create an un-gated 
community for both members and non-members. 
The term “un-gated” is used to imply that 
everyone is welcome, regardless of faith, gender 
or age. There are no restrictions as to who can 
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participate in the discussion about the LDS 
Church online.
 Although the LDS Church does not 
o#  cially sponsor the MGF, the foundation works 
closely with the Church’s missionary committee. 
The two groups meet together almost weekly 
to share ideas on how to include the Church’s 
presence online. The foundation obtains money 
from donors who are primarily LDS. 
 The More Good Foundation chose to 
create online Web sites where non-members 
could ask questions to everyday members. 
There are many people who want to talk to a 
non-authority, to see what an average Mormon 
is really like. Although the Church’s mormon.
org Web site is e$ ective, the MGF realized that 
some people are seeking answers in a less o#  cial 
manner.

The Product

Languages of the MGF Web sites:
Albanian
Arabic
Chinese
Danish
Dutch
Finnish
French
German

Hindi
Hungarian
Italian
Japanese
Korean
Norweigan
Polish
Portuguese

Russian
Samoan
Spanish
Sweedish
Tagalog
Thai
Urdi
Vietnamese

 Currently, the More Good Foundation has 
160 di$ erent Web sites in 24 languages, including 
English, Italian, German, French, Korean, 
Chinese, Portuguese, Mandarin and Spanish 
among others (listed in the chart below). Some 

of these Web sites include moregoodfoundation.
org, MormonWiki.com, LDS.net and Christ.org. 
The MGF is active on Facebook and has many 
videos on YouTube. The MGF also has a few other 

projects in the works, including LDSMusic.net, 
a site where users could download uplifting 
music. A brief description of these main four sites 
follows.

MGF Web site 
Through moregoodfoundation.org, LDS users 
can create a blog in which to share their spiritual 
experiences. The site provides an introduction to 
blogging, explains how to sign up and gives ideas 
on what to blog about.

Mormon Wiki
 MormonWiki.com is a takeo$  of Wikipedia, 
the online encyclopedia in which any average 
person can contribute. Mormon Wiki provides 
information about individuals, places, doctrines 
and beliefs of the LDS Church. The site suggests 
that all articles on the wiki should be directed 
toward non-members. Anyone can join and be a 
contributor on the site. 

LDS.Net
 LDS.net provides an online forum for both 
members and non-members. Since the name is 
very similar to the Church’s o#  cial Web site, there 
is a disclaimer at the top with a link to LDS.org. 
LDS.net also has links to news, videos, groups, 
pictures, quizzes, blogs and live chat.

Christ.org
 On Christ.org, users can watch videos, 
listen to music, look at pictures or read articles 
about Jesus Christ. It is a site that invites people 
of all faiths to learn more about Christ.

“We cannot ignore the blog. It is a rapidly emerging 
political and cultural entity whose importance is likely 
to increase. It is our contention that blogs not only tell 

us about those who write them, but quite a bit about 
particular urban areas in which we " nd them.”

-University at Bu$ alo Blog Research Study
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Popular Blogs of Di$ erent Faiths:
Catholicism: catholicblogs.blogspot.com

Christianity: christianblogs.christianet.com

Judaism: jewishblogging.com

Communication
Environment

 People no longer search library books 
or ask a peer for information. They " nd the 
information themselves through the Internet, 
television or newspapers. Information about the 
Church is no di$ erent. The Internet has enabled 
people to " nd information faster and has become 
more accessible than ever. People can become 
experts on any topic, including religion, within 
minutes. Anyone can search the Internet or check 
a blog to " nd information on any religion.
 Prominent members of the LDS Church 
have also been garnering more media attention 
than ever. News stories, television stories and the 
Internet ! ood society with false precepts about 
the Church. Consequently, non-members are 
going online to " nd out more about LDS beliefs, 
doctrine and lifestyles.  The Church is now getting 
more favorable coverage; however, there is still 
anti-Mormon sentiment throughout the Internet 
community.  
 Former members of the Church as well 
as those who have never been associated with 
the LDS Church supply the majority of this  
sentiment. Other faiths have begun similar 
e$ orts to encourage gospel discussion as well. A 
popular Catholic blog on Google search, www.
catholicblogs.blogspot.com has links to blogs 
from clergy, other religious leaders and everyday 
members. The most popular Judaism blog 
according to Google search is Jewishblogging.

com. This site o$ ers links to posts about di$ erent 
subjects, music, discussion and so forth.
 Christianity has a big blogging presence as 
well. One of its most popular sites, christianblogs.
christianet.com links people to discuss topics of 
religion. These blogs are a sign that more and 
more people are going to the internet for their 
information about religion. This presents the 
perfect opportunity for the MGF and its members 
to join the conversation.

The Competition
 Competition for the More Good 
Foundation and their Web sites such as LDS.net 
and Christ.org is of course the great number of 
anti-LDS Web sites on the Internet. These places 
have been around for much longer than More 
Good has, and therefore have a much greater 
presence and in! uence on the Internet. As seen in 
the graphs on the following page, more positive 
results appear when the user is searching 
for LDS-related topics. When the user types 
in the word “Mormon,” he gets anti-Mormon 
results at least half of the time on four topics. 
In both graphs, anti-LDS/anti-Mormon Web 
sites dominate on the topics of polygamy and 
underwear. Perhaps this is because both topics 
are sensitive and LDS members are less inclined 
to write about garments or polygamy.
 Other competition comes in the form of 
the o#  cial LDS church Web sites as well, because 
they are places where people are more apt to 
look for information about the Church. The MGF 
Web sites are more secondary resources for 
interested investigators using the Internet. There 
are also many more other kinds of sites that o$ er 
information about the church, such as FAIRlds.
org, MormonInfo.org and more just like these. 
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Resources

7

 The More Good Foundation 
is currently funded through 
donations, and the MGF Web 
site features information on 
how people can donate online. 
The foundation has a number of 
employees who are specialized 
in many areas, from language 
and business to advertising and 
marketing. The MGF employs six 
full-time sta$ , 20 part-time sta$  
and 80 volunteers (as seen in the 
graph on the following page). 
Many of the employees served 
foreign missions, so they are 
nearly ! uent in other languages. 
These translators do great work 
but are more a$ ordable because 
they do not charge as much as a 
native speaker would. They also 
have experience doing missionary 
work, so they know what 
messages to send to those not of 
the LDS faith.
 Employees of the MGF 
are primarily LDS, so they have a 
great understanding of what the 
foundation is trying to accomplish. 
There are also some employees 
who are converts to the LDS 
Church, so they can provide some 
outside perspective. They can 
better predict how non-members 
would react to certain messages, 
beliefs or doctrines. They know 
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how non-members think and where they would 
turn for information about a religion.
 The resources needed require access to 
the Internet and social media features, most of 
which are free or very inexpensive. Although, 
the foundation does have many volunteers who 
speak foreign languages, they are always looking 
to recruit more.
 The foundation is currently looking to 
create an advisory board with professionals 
from di$ erent " elds. Other resources include 
individuals with in! uence and many contacts, 
such as David Neeleman, Ken Wooley and Steve 

SWOT Analysis
Positive (+) Negative (-)

Strengths Weaknesses

In
te

rn
al

Ex
te

rn
al

Opportunities Threats

Comprehensive Web sites
Good online environment
Accurate information

Web sites are cluttered
Organization has too much on its plate 
= no real focus
Web site can only take someone so 
far (i.e. cannot put up info on how to 
reach the missionaries, etc.)
Resources are strained
Vague objectives

Target LDS super-users to spread the word 
and encourage others
Streamline Web sites to make them easier 
to navigate
Use every social media tool available to 
reach audiences
Constant growth of the internet means 
a good opportunity to expand presence 
online
Access to more and more social media tools

May be viewed as a front group
Adverse publicity to church a#  liation
Outnumbered by anti-Mormon Web sites
Unknown presence online
Costs for projects are high and funds are 
limited
Unfocused e$ orts may lead to a failing 
organization

Anderson. They are major donors with a lot of 
contacts.
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Public Pro" les
The majority of the public is unaware of the More 
Good Foundation. Those who do know about the 
MGF, however, have a positive view. Potential key 
publics include the LDS Internet users who do not 
blog, LDS bloggers unaware of the MGF initiative, 
those who were converted through the e$ orts of 
the MGF, the More Good Foundation itself and 
females ages 18-24 who are not con" dent about 
their gospel knowledge.

LDS Adults ages 18 to 24
 One of the target audiences is LDS adults 
ages 18 to 24 who are online more than " ve 
hours a day. These users are active on Facebook 
and other social networking Web sites. 
This constitutes about 26 percent of 
those surveyed in the preliminary 
research, as seen in the pie chart 
above.
 The BYU Facebook network 
alone has 45,829 people in it, and the 
majority of those people could be 
de" ned as super-users. The majority 
of these people are unaware of 
the MGF. There is a group for “LDS 
members around the world” which 

has 6,698 members. The foundation has a “cause” 
application on Facebook where people may also 
donate money. The cause only has 203 members 
and has the potential for so many more. There are 
many more applications like this on Facebook but 
they do not have many followers either.
 Blogging is becoming a popular form of 
online communication, and the driving force 
behind the MGF’s e$ orts. These super-users 
are spending so much time on the Internet and 
could potentially devote some of this time to 
blogging about the church and sharing the 
gospel. These people already know their way 
around the Web, and probably know how to 
use simple applications and features related to 
blogs. They would make a good public because of 
their current knowledge base about the Internet 
and the Church; the key is getting them to bring 
the two together. Their biggest concerns, along 
with everyone else surveyed, are sounding too 
preachy, too personal or not having enough time, 
as seen in the graph below.

MGF Presence on Facebook
BYU Facebook: 45,829 people

“LDS Members from around the World” 
group: 6,698

“The More Good Foundation” cause: 203
“The More Good Foundation” group: 66

Major Concerns about Sharing Religious Beliefs Online

* Graph provided by Communications 318 research students
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Women unaware of the MGF
 Many LDS women (ages 18-24) are part 
of the “blogosphere” but are unaware of the 
MGF initiatives. When asked if an LDS general 
authority would encourage people to begin 
blogging online, the majority of people said yes, 
as seen in the graph below. 

 The dilemma is that the majority of 
members are unaware of the MGF e$ orts and 
those of Elder Ballard to encourage gospel 
conversation online. Married women in particular 
are very involved with blogging, although many 
single women have blogs as well. Men are less 
likely to blog. A lot of these women are mothers 
and are blog-friends with other LDS mothers, 
and they write about their children and families. 
These women regard family as an essential part 
of their lives and enjoy the support from women 
who share these thoughts. If they start sharing 
their religious selves online, their friends might 
also. Some women write entire posts about the 
church and share their testimonies. These women 
are a good target audience 
because they already feel 
comfortable sharing their 
lives online, and those who 
have shared the gospel 
obviously do not have any 
problems with it. For those 
women who do not talk about 
the church, they probably do 

not because they do not feel they have enough 
doctrinal knowledge to do so. These women have 
a lot of people they have never met reading their 
blogs, so any mention of the Church is a step in 
the right direction and they are already doing 
their part without realizing it.

The More Good 
Foundation
 The More 
Good Foundation has 
established e$ orts 
for members to 
begin conversation 
about the Church 
online. Its e$ orts 

spread across many Web sites, languages and 
people. The MGF’s self-interest is to share 
correct information about the gospel online. The 
foundation is concerned that non-members are 
getting a false view about the Church due to the 
many anti-Mormon Web sites. The MGF is seeking 
to rede" ne its e$ orts, which calls for much 
communication between the foundation and this 
campaign team. 

MGF Converts
People converted through the MGF e$ orts know 
the organization personally. They have seen it 
work " rsthand and have positive experiences 
with it. These converts could be an intervening 
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public to members who are unsure about sharing 
their spiritual selves online. Members would 
be more apt to sharing personal or spiritual 
information about themselves if they could see 
the results " rst-hand. By using those people who 
converted to the church through the MGF as an 
in! uential public, members would understand 
the importance of sharing their spiritual selves 
online. These converts’ self-interest would be to 
share the gospel message with everyone they 
can.
 People converted through the MGF 
could also be a key public. Those who converted 
through the MGF are most likely sharing their 
spiritual side online anyway. They could foster 
conversation among people and bring people 
true information about the church. Converts 
self-interest is to share the gospel with everyone 
they know. Church authority and other members 
in! uence them.

Women 18-24, not con" dent about doctrinal 
knowledge
 The last key public is women ages 18-
24 who are not con" dent about sharing their 
beliefs online. As seen in the graph below, the 
biggest disparity between men and women was 
to the response “I’m afraid I don’t have enough 
doctrinal understanding.” They feel that they do 
not know enough about the Church to answer 

questions on forums, or even to create a blog on 
the More Good Foundation’s Web site. They want 
to follow the counsel of Elder Ballard, but they do 
not feel adequate. 

Intervening Publics
 Intervening publics include LDS super-
users who already share their LDS beliefs online, 
as well as BYU religion professors. Those who 
already blog can encourage their friends to do 
the same. BYU religion professors try to involve 
students in religious essay competitions. Many 
of these essays could be published online. These 
professors could also challenge their students to 
share the gospel online or could even o$ er extra 
credit for doing so.

Situation Analysis

 The More Good Foundation has 
established itself as a resource for LDS 
conversation online. The foundation has reached 
a point where simply using Internet tools is not 
e$ ective enough to reach its target audiences. 
There is still plenty of anti-Mormon sentiment 
online.
 One di#  culty is that many members feel 
uncomfortable sharing such a personal part of 

their lives online. Others feel 
that they do not know enough 
to communicate e$ ectively to 
non-members. There are others 
still who are not tech-savvy 
or simply do not have enough 
time to devote to a blog. If these 
di#  culties are not resolved, then 
non-members will continue to 
turn to anti-Mormon Web sites 
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for information.  Other problems could result 
from the foundation’s reliance on the LDS Church, 
making members less inclined to get involved. 
The LDS Church could come out and say that 
members should no longer participate in blogs 
and forums associated with the More Good  
Foundation.

Core Problem and
Opportunity

 Because inaccurate information about 
the LDS Church is dominating the Internet, 
non-members are getting incorrect information 
online and are forming incorrect perceptions 
about the Church. If Church members do not 
create a stronger online presence to discuss 
their spiritual experiences, the inaccurate online 
information about the Church will continue to 
have greater in! uence.

Problem Summary
 The More Good Foundation seeks to 
facilitate spiritual discussion online, but their 
e$ orts are not as e$ ective as they could be. Many 
Church members feel they do not have enough 
gospel knowledge to write about their beliefs 
online. Others simply do not have enough time. 
Although the MGF has many Web sites, it is still 
relatively unknown among LDS bloggers.

Goal
 Our goal is to establish the More Good 
Foundation as a reputable online source for 
truthful information about the LDS Church and 
the go-to place for LDS bloggers by addressing 
concerns about missionary work online.

Objectives
1. Increase the number of registered blogs on 
mormonbloggers.com from 20 to 150 by August 
31, 2010.
2. Raise the number of views of MGF videos on 
YouTube from 5,295 to 8,000 and the number of 
channel subscribers from 158 to 350 by May 14, 
2010.
3. Increase the tra#  c to LDSMusic.net to 1,000 
hits and 200 downloads by April 30, 2009.
4. Decrease the number of women who agree 
with the statement “I’m afraid I don’t have 
enough doctrinal understanding” by 20 percent 
by May 14, 2010.

Campaign Theme
 Called to Share: We chose this theme be-
cause it takes o$  of the popular LDS hymn “Called 
to Serve.” This hymn is about missionary work 
and how all members receive the call to share the 
gospel. In this campaign, all members are called 
to share their testimonies online. Members will 
recognize this phrase and think of the hymn. 
Non-members will not recognize this phrase, but 
they will not be turned o$  by it either since it 
uses common words.

Key Publics and
Messages

LDS Adults ages 18 to 34
 One of the target audiences is LDS adults 
ages 18 to 34 who are online more than " ve 
hours a day. These users are active on Facebook 
and other social networking Web sites, but do not 
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blog. Many are in college, speci" cally at Brigham 
Young University or other Church-a#  liated 
universities. However, there are many other LDS 
young adults throughout the country who fall 
into this category. 
 These Church members lead busy lives—
usually either going to school full-time or 
working full-time. While they are active in the 
Church and want to share the gospel, they do not 
have a lot of time to do so. Their self-interests 
are their families and marriages (both current 
and prospective). They are looking for ways to 
do good without spending time away from their 
families and friends. 
 Currently, this public has little to no 
relationship with the More Good Foundation. 
These Internet users do not blog, so they are 
probably unaware of the MGF e$ orts. Third-party 
in! uentials include friends, neighbors, ward 
members, bishops, professors, families and co-
workers.

Primary Message: Blogging is easier than you 
think. Sharing the gospel online is a great way to 
contribute to the missionary e$ orts of the Church 
from the comfort of your own home.

Secondary Messages: Over 77 million people in 
the United States read blogs. Blogging is a new 
form of social media. You’re already online a few 
hours everyday. Why not devote some of that 
time to blogging? You are called to share.

Women unaware of the MGF
 Many LDS women (ages 18-34) are part 
of the “blogosphere” but are unaware of the 
MGF initiatives. Many live in Utah and are stay-
at-home moms, although some are unmarried 
college students and others live throughout the 
country. They are primarily Caucasian and are 

part of the middle-class. Their self-interests are 
their families, getting many comments on their 
blogs and staying in touch with old friends. 
 Currently, this public has no relationship 
with the MGF. They are completely unaware of 
the More Good Foundation initiative so they do 
not have a positive or negative impression. Third-
party in! uentials include friends, neighbors, 
ward members, bishops, Relief  Society, other 
LDS bloggers, the author of  Seriously So Blessed 
and families. 

Primary Message: The More Good Foundation 
needs your help to combat the anti-Mormon 
information online. You are called to share.

Secondary Messages: You’re always looking for 
ways to share the gospel. Here’s an easy one – 
and it’s something you already know how to 
do. You have something important to say. Try 
blogging about your beliefs a few times a month. 
Imagine the peace of mind you will feel after 
doing your part in the missionary e$ orts. Post 
links to talks by general authorities and o#  cial 
Church Web sites. You have the power to lead 
people in the right direction.

Women 18-24, non-bloggers and not con" dent 
about doctrinal knowledge
 The last key public is women ages 18-
24 who are not con" dent about sharing their  
beliefs online. Many of these women agreed with 
the statement “I’m afraid I don’t have enough 
doctrinal understanding.” The majority of this 
group did not serve an LDS mission. Though 
they may still have strong testimonies, they feel 
that other people are more quali" ed to share 
doctrine about the Church. Some are married and 
many are single. Some are even stay-at-home 
mothers. Many are in school and others may work 
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full time. Their self-interests include sharing the 
gospel, being in their comfort zone, preparing to 
be a wife and mother and succeeding in school 
and work. Some are aware of the More Good 
initiative, but they do not have the con" dence 
or tools to share the gospel. They are not online 
as much as some of the other publics. Many are 
students and have busy lives so they do not 
spend much time thinking about sharing the 
gospel online. Third party in! uentials include 
their families, friends who have served missions 
and church leaders.

Primary Message: As women of the Church, 
you have the power to lift others through your 
testimony. Your experiences and trials are unique 
and could help someone in a similar situation.

Secondary Messages: You are called to serve. 
Share your testimony online by going to www.
moregoodfoundation.org. It doesn’t take long to 
start a blog that could change someone’s life. 

Strategies and Tactics
LDS Adults ages 18 to 34
Strategy: Through face-to-face and online 
communication, we will persuade adults ages 18-
34 to create a blog on the More Good Foundation 
Web site.

Tactics:
1. Produce advertisements to be distributed on 
Facebook.
2. O$ er a class during Education Week in August 
2010 about how to get started blogging about 
the LDS Church. 
3. Hold a class about religious blogging at the 
Utah Valley Big Business and Technology Expo 

(UVBBTE) on March 11-12, 2009.
4. Establish a weekly e-mail blast containing an 
inspirational quote about sharing the gospel.
5. Broadcast a PSA on KBYU about the MGF at the 
Technology Expo one week prior to the event.
6. Distribute “Called to Share” stickers at the Utah 
Valley Big Business and Technology Expo (and 
distribute remaining stickers at other events). 

Women unaware of the MGF
Strategy: Through face-to-face and online 
communication, we will persuade LDS women 
who blog to begin sharing their religious beliefs 
online.

Tactics:
1. Hold a class on religious blogging at the Utah 
Valley Women’s Expo (UVWE) on May 2 – 3, 2009.
2. Hold a class on religious blogging at the BYU 
Women’s Conference on April 29 – 30, 2010.
3. Post an advertisement on the Seriously So 
Blessed blog.
4. Create a competition for the best religious blog 
post on moregoodfoundation.org.
5. Produce an e-newsletter to inform members of 
the MGF about the blogging competition.
6. Create a “getting started” section on 
moregoodfoundation.org for how to begin 
writing religious posts on current blogs or 
creating a separate religious blog. 
7. Broadcast a PSA on KBYU about the MGF at the 
Women’s Expo one week prior to the event.
8. Submit a news release to the LDS Church News 
publication about religious blogging and the 
MGF in! uence on bloggers.

Women 18-24, non-bloggers and not con" dent 
about doctrinal knowledge
Strategy: Through the use of face-to-face, mass 
and online communication, we will persuade 
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these women to blog about their religion by 
providing the necessary resources and " lling 
them with con" dence.

Tactics:
1. Hold a class on religious blogging at the BYU 
Women’s Conference on April 29 – 30, 2010.
2. Create a Frequently Asked Questions section 
on moregoodfoundation.org
3. Create a brochure with testimonials of 
women who have shared their beliefs online 
although they were not con" dent to start. 
(To be distributed at Women’s Expo, Women’s 
Conference and through direct mail.)
4. Enrichment activity classes taught by MGF 
employees. (Inquiry available on Web site.)
5. Develop an instruction kit to enable LDS 
bloggers to teach a class at a branch, ward or 
stake level about religious blogging. 
6. Send out a news release introducing 
Enrichment classes (either to have an MGF 
employee teach, or encouraging women to 
download the kit to have a ward member teach).
7. Send out a news release introducing 
LDSMusic.net and informing users how to 
download the music from the site.

Calendar
 Our campaign will last a total of 21 
months, from December 2008 to August 2010. 
The beginning stages of our campaign will 
be mostly reserving spots for advertisements 
and presentations, in addition to sending out 
press releases. We will also be adding some new 
sections to the Web site, obtaining donations 
to o$ set production costs and launching the 
blogging competition. 
 During the middle of our campaign we will 

be printing and distributing tactics,appearing 
at conferences and airing public service 
announcements. Near the end of the campaign 
we will monitor the success of each tactic in terms 
of audience reach, change in behavior and cost to 
produce.
 The following pages contain the 
condensed calendar, with tactics organized by 
public. The full calendar, with details for each 
step of the tactics, can be found in the appendix.
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Public Strategy Tactic Cost O$ set by Donation?
LDS Adults ages 
18 to 34

Through face-to-
face and online 
communication, 
we will persuade 
adults ages 18-24 
to create a blog 
on the More Good 
Foundation Web 
site.

Produce adver-
tisements to be 
distributed on 
Facebook.

Dependent 
on type of 
ad (Cost per 
impression vs. 
Cost per click)
∑ Min $5/day= 
7 clicks, or 
16,000 impres-
sions per day

Yes

O$ er a class dur-
ing Education 
Week in August 
2010 about how 
to get started 
blogging about 
the LDS Church. 

Free to have the 
class. Applica-
tion requires a 
videotape, so 
only cost would 
be for the man 
hours to pro-
duce it and the 
cost of the tape 
and postage to 
send it

Have a booth at 
about religious 
blogging at the 
Utah Valley Big 
Business and 
Technology Expo 
in March 2009.

Booths are 10' x 
10' and run from 
$799 to $899
Cost of supplies 
and freebies is 
variable

Called to Share 
stickers- bumper 
and smaller ones 
to wear

$800

Broadcast a PSA 
on KBYU about 
the MGF at the 
Technology Expo 
one week prior to 
the event

None

Yes

No

Yes

Yes

Subtotal 
for public = 
$1650-1750

Budget
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Public Strategy Tactic Cost O$ set by Donation?
Women unaware 
of the MGF

Through face-to-
face and online 
communication, 
we will persuade 
LDS women who 
blog to begin 
sharing their 
religious beliefs 
online.

Hold a class on re-
ligious blogging 
at the Utah Valley 
Women’s Expo on 
May 2 – 3, 2009.

Booths are 10’ 
x 10’ and gen-
erally run $699
Cost of sup-
plies and free-
bies is variable

Yes

Hold a class on 
religious blog-
ging at the BYU 
Women’s Confer-
ence on April 30 
– May 1, 2009.

Application 
process is 
similar to CES 
Education Week 
as described 
previously
Free to teach.

Post an adver-
tisement on the 
Seriously So 
Blessed blog.

No response yet, 
but shouldn’t be 
more than $50-
100 for a one 
month span

Create a competi-
tion for the best 
religious blog 
post.

Prizes based on 
donations

Create a “getting 
started” section 
on moregood-
foundation.org.

None

Yes

Yes

Yes

No

Broadcast a PSA 
on KBYU about 
the MGF at the 
Women’s Expo.

None

No

Subtotal 
for public = 

$750-800

None

Submit a news 
release to the 
LDS Church 
News publication 
about the MGF 
and religious 
blogging.

No

17
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Public Strategy Tactic Cost O$ set by Donation?
Women 18-24 not 
con" dent about 
doctrinal knowl-
edge

Through the use 
of face-to-face, 
mass and online 
communication, 
we will persuade 
these women to 
blog about their 
religion by pro-
viding the neces-
sary resources 
and " lling them 
with con" dence.

Hold a class on 
religious blog-
ging at the BYU 
Women’s Confer-
ence on April 30 
– May 1, 2009.

Application 
process is simi-
lar to CES Edu-
cation Week 
as described 
previously
Free to teach/
have a booth

Yes

Create a Fre-
quently Asked 
Questions section 
on moregood-
foundation.org

None

Create a brochure 
with testimonials 
of women who 
have shared their 
beliefs online.

Design process 
may be expen-
sive if not done 
by volunteer
Printing cost- 
appx. $1,000

News Release 
about LDS Music 
launch

None

Instruction kit to 
enable LDS blog-
gers to teach a 
class at a branch, 
ward or stake 
level about reli-
gious blogging

None (send it 
digitally and 
available on 
MGF Web site) 

No

No

Yes

Enrichment activ-
ity classes taught 
by MGF employ-
ees

None No

No

News Release 
about Enrich-
ment classes

None No

Subtotal 
for public = 

$1,000

Grand total = 
$3,400 to $3,550
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Communication
Con" rmation

Key Public Self-Interest
Primary 
Messages In! uentials Objectives Strategies Tactics

LDS Adults 
ages 18-34

Religious 
blogging 
class – 
Women’s 
Expo
BYU Wom-
en’s Confer-
ence  blog-
ging class
Advertise-
ment on 
Seriously so 
Blessed
Best Reli-
gious blog 
competi-
tion
Newsletter 

Face-to-
face and 
online

Raise the 
number of 
views of 
MGF videos 
on YouTube 
by 30 per-
cent by May 
14, 2010.

Friends, 
neighbors, 
ward mem-
bers, bish-
ops, Relief 
Society, 
LDS blog-
gers

We need 
your help 
to combat 
the anti-
Mormon 
information 
online. You 
are called 
to share.

Families, 
keeping in 
touch with 
friends and 
receiving 
comments 
on their 
blogs

Women 
unaware of 
the MGF

Facebook 
advertise-
ments
Blog-
ging class 
-Education 
Week 
Utah Busi-
ness and 
Tech Expo 
Weekly e-
mail blast 
PSA for 
Tech Expo
Called to 
Share stick-
ers

Face-to-
face and 
online

Increase 
the number 
of regis-
tered blogs 
on the MGF 
Web site by 
15 percent 
by August 
31, 2010.

Friends, 
neigh-
bors, ward 
members, 
bishops, 
professors, 
families 
and co-
workers

Blogging is 
easier than 
you think, 
so why not? 
You are 
called to 
share

Families 
and mar-
riages (cur-
rent and 
prospec-
tive) 
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TacticsKey Public Self-Interest
Primary 
Messages In! uentials Objectives Strategies

Women 
unaware of 
the MGF
(continued)

Face-to-
face, mass 
and online

Decrease 
the number 
of women 
who agree 
with the 
statement 
“I’m afraid I 
don’t have 
enough 
doctrinal 
under-
standing” 
by 20 per-
cent by May 
14, 2010.
Increase 
the tra#  c 
to LDS-
Music.net 
to 1,000 
hits and 
200 down-
loads by 
April 30, 
2009.

Families, 
friends who 
have served 
missions, 
church 
leaders 

As women 
of the 
Church, you 
have the 
power to 
lift others 
through 
your testi-
mony. Your 
experi-
ences and 
trials are 
unique and 
could help 
someone 
in a similar 
situation. 

Sharing 
the gospel, 
staying in 
their com-
fort zone, 
prepar-
ing to be 
a wife and 
mother, 
succeeding 
in school 
and work 

Women 
18-24, not 
con" dent 
about 
doctrinal 
knowledge

about blog-
ging com-
petition
“Getting 
Started” – 
blogging 
section on 
MGF Web 
site
Women’s 
Expo PSA
Church 
News Re-
lease

BYU Wom-
en’s Confer-
ence class
FAQ section 
on MGF 
Web site
Testimonial 
brochure 
for women
Enrichment 
activity
Instruc-
tion kit 
for church 
training
News re-
lease about 
Enrichment 
activities
News re-
lease about 
LDSMusic.
net



Objective Evaluation
Increase the number of registered blogs on 
mormonblogger.com from 20 to 150 by August 
31, 2010.

We can easily track this by looking at the num-
ber of subscribers and views YouTube has at the 
beginning of the campaign, and periodically 
after we launch our instructional video.

We will discuss the e#  cacy of our class at BYU 
Education Week, especially noting the number 
of new sign-ups during the next week. We will 
present all of our " ndings for this public on 
October 31, 2010.

Raise the number of views of MGF videos on 
YouTube from 5,295 to 8,000 and the number of 
channel subscribers from 158 to 350 by May 14, 
2010.

We will discuss the e#  cacy of our presentation 
at the Utah Valley Big Business and Technology 
Expo on March 11-12, 2009. 

We will look at the e#  cacy of the Facebook 
ad during its run in January. Two weeks after 
launching the Facebook ad, we will reevaluate 
our audience and, if needed, change the ad and 
distribution accordingly.

We can easily track this by looking at the num-
ber of new sign-ups on moregoodfoundation.
org. We will look at the numbers at the begin-
ning of the campaign and periodically until 
Education Week. 

After the LDS blog competition, we will look at 
the change in search engine results for common 
LDS blog terms and see if YouTube was high 
ranking.

We will look at the change in search engine re-
sults for common LDS blog terms after the Utah 
Valley Women’s Expo to see if YouTube had any 
extra hits.

23

Evaluation Criteria 
and Tools



Objective Evaluation

Increase the tra#  c to LDSMusic.net to 1,000 hits 
and 200 downloads by April 30, 2009.

We will analyze surveys after BYU Women’s 
conference 2010 to note the decrease in women 
who agreed with the statement “I’m afraid I 
don’t have enough doctrinal understanding.”

Decrease the number of women who agree with 
the statement “I’m afraid I don’t have enough 
doctrinal understanding” by 20 percent by May 
14, 2010.

We will track the number of blogs that have 
LDSMusic.net music posted on their blog. We 
will present all of our " ndings for this public by 
April 30, 2009.

Track the number of songs downloaded from 
the Web site.

Track the number of hits LDSMusic.net receives 
by April 30.

Track the number of hits LDSMusic.net receives 
by May 14, 2010.

We will also look at the tra#  c to the new Fre-
quently Asked Questions page.

We will track the number of blogs that have 
LDSMusic.net music posted on their blog. We 
will present all of our " ndings for this public by 
May 14, 2010.

Track the number of songs downloaded from 
the Web site.
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After the MGF presentation at BYU Women’s 
Conference 2010, we will look at the change 
in search engine results for common LDS blog 
terms and the increase in YouTube videos. We 
will present all our " ndings for this public by 
May 14, 2010.

Raise the number of views of MGF videos on 
YouTube from 5,295 to 8,000 and the number of 
channel subscribers from 158 to 350 by May 14, 
2010 (continued).
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Product Pages and 
Tactics
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Web Advertisement
 Facebook advertisements are a great way to reach LDS people ages 18-34. Most people in this 
age group have Facebook accounts and notice the advertisements that pop up on their screen. The 
MGF can create a “Called to Share” advertisement to be distributed through Facebook. The ad would 
be could be shown in the BYU network or the Provo, UT network. Many members would see this ad 
and the familiar phrase and want to know more about it.
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BYU Education Week Class
 BYU Education Week is a popular event for LDS young adults. Many people are looking for 
ways to increase their talents and testimonies. They also want to " nd new ways to share the gospel 
or stay in touch with friends. Some people attending Education Week already blog. The MGF could 
conduct a class about religious blogging to teach these people how to blog about their spiritual 
experiences. These people would then sign up for MGF blogs or begin their part in the cause “Called 
to Share.”
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Education Week 2010

Welcome: Introduce The More Good Foundation
   -Founders
   -Purpose
   -What we’ve done so far
   -A#  liate Web sites

How many people have a blog?
   -Show statistics
   -Is religious blogging popular?

Share quotes on blogging from media professionals, general authorities
   -Missionary work from your home
   -Anonymous, address fears of embarrassment, con" dence
   -Does not replace a mission!
   -Only a few minutes a day

How to make a blog?
   -MGF, LDS.net

Topics to write about (and how to write)
   -Brainstorming among class members
   -Temples, church service, church history, the Prophet, conference
   -Use language that is easy to understand (no Church jargon!)
   -Where to get information if you have questions about doctrine

How to get your blog read
   -PROMOTE PROMOTE PROMOTE!
   - Social media tools
   -Target audience

Q&A Session

To promote this class:
   -Include in newsletter
   -E-mail blast
   -Word of mouth during the week
   -Tell people at the booths at the expos
   -Web site information
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Utah Valley Big Business and Technology Expo
 BYU Technology Expo is a great tool to become known in the technology world. By attending 
the conference and creating a booth, the MGF can increase its presence in the Utah Valley. This would 
increase the tra#  c to the MGF Web site and would increase word-of-mouth communication about 
the MGF. The MGF also has an opportunity to teach about religious blogging while at their booth. 
Many people at this conference will already be technologically savvy and will be interested in new 
conversations, like religion, happening online.
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Utah Valley Big Business and Technology Expo

Purpose: Set up MGF booth at Utah Valley Big Business and Technology Expo

Booth accessories: computer with slideshow, table cover, called to share stickers 

Prepare responses for these questions:
a. Welcome- Introduce MGF
b. How many people have a blog?
c. Show quotes on blogging from media professionals, general authorities
d. How to make a blog
e. Topics to write about (and how to write)
f. How to get your blog read
g. Q&A session 
   
Event preparation:
-TV       -Bracelets
-Computer      -FAQ or Fact Sheet
-Extension Cord     -Poster for behind the booth
-Surge Protector     -Table
-Brochures (500)
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Weekly E-mail blast
 Everyone needs a little spiritual pick-me-up to get through the stresses of everyday life. Just 
a thought or inspirational quote can keep your spirits high and your con" dence strong. The MGF can 
help feel this need with a weekly thought to brighten up someone’s day. The LDS Church sends out 
Daily Gems " lled with inspirational thoughts from church leaders. The MGF can follow this example 
and encourage LDS members to share their spiritual sides online. 
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Latter-day Voices
January 1st, 2009

Dallin H. Oaks, “Sharing the Gospel,” Liahona, Jan. 202, 7-10.

The most e" ective missionaries, member and full-time, always act 
out of love. ... If we lack this love for others, we should pray for it.

As with so many other things, sharing the gospel beings with desire. 
If we are to become more e" ective instruments in the hands of the 
Lord in sharing His gospel, we must sincerely desire to do so.
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Public Service Announcement - UVBBTE
 The radio can be a great tool for people driving around town. It’s a great place to hear about 
events, causes and organizations in your local community. The MGF can produce a 30 second PSA to 
be distributed one week before the Utah Valley  Big Business and Technology Expo. People can " nd 
out why they are “Called to Share.”
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30-second radio advertisement

ON MARCH 11 AND 12, VISIT THE MORE GOOD FOUNDATION BOOTH 
AT THE UTAH VALLEY BIG BUSINESS AND TECHNOLOGY EXPO. IT’S AT 
THE MCKAY EVENTS CENTER AT UTAH VALLEY UNIVERSITY FROM 11 
A.M. TO 5 P.M. LEARN MORE ABOUT RELIGIOUS BLOGGING AND FIND 
OUT WHY YOU HAVE BEEN CALLED TO SHARE. START SPREADING THE 
GOSPEL ONLINE BY VISITING MOREGOODFOUNDATION.ORG. 
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Utah Valley Women’s Expo 2009

 Utah Valley’s Women’s Expo is a great place for women to come together and share social 
media experiences. The MGF has a great opportunity to in! uence the women at this conference. An 
MGF booth at Women’s Expo could draw attention to religious blogging. With a primary audience that 
is LDS, they would be familiar with the Called to Serve phrase and wonder about the phrase “Called 
to Share”. This would be an opportunity for the MGF to give away brochures, informational kits, and 
other materials to help women blog about their spiritual experiences. 
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Utah Valley Women’s Expo
“What Women Want”

Purpose: Set up MGF booth at Utah Valley Women’s Expo

Booth accessories: computer with slideshow, table cover, called to share stickers 

Prepare responses for these questions:
a. Welcome- Introduce MGF
b. How many people have a blog?
c. Show quotes on blogging from media professionals, general authorities
d. How to make a blog
e. Topics to write about (and how to write)
f. How to get your blog read
g. Q&A session 
   
Event preparation:
-TV       -Bracelets
-Computer      -FAQ or Fact Sheet
-Extension Cord     -Poster for behind the booth
-Surge Protector     -Table
-Brochures (500)
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Women’s Conference Class

 Each year the Church Educational System o$ ers a conference exclusively for women. 
The conference is held at BYU-Provo and many LDS women from across the country attend this 
conference. 
 The MGF could conduct a class on religious blogging at Women’s Conference 2010. Karen could 
make a presentation sharing tips of how to blog about one’s spiritual side and introduce the “Called 
to Share” theme. This would be a great opportunity to spread the goodness of the MGF to LDS women 
across the entire country, not just the Utah Valley.
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Women’s Conference 2010

Welcome: Introduce The More Good Foundation
   -Founders
   -Purpose
   -What we’ve done so far
   -A#  liate Web sites

How many people have a blog?
   -Show statistics
   -Is religious blogging popular?

Share quotes on blogging from media professionals, general authorities
   -Missionary work from your home
   -Anonymous, address fears of embarrassment, con" dence
   -Does not replace a mission!
   -Only a few minutes a day

How to make a blog?
   -MGF, LDS.net

Topics to write about (and how to write)
   -Brainstorming among class members
   -Temples, church service, church history, the Prophet, conference
   -Use language that is easy to understand (no Church jargon!)
   -Where to get information if you have questions about doctrine

How to get your blog read
   -PROMOTE PROMOTE PROMOTE!
   - Social media tools
   -Target audience

Q&A Session

To promote this class:
   -Include in newsletter
   -E-mail blast
   -Word of mouth during the week
   -Tell people at the booths at the expos
   -Web site information



Seriously So Blessed Advertisement

 Popular blogs have the capacity to run Web advertisements on their blog. Seriously So Blessed 
is a popular LDS Web site. The author of Seriously So Blessed talks freely about the Church and the 
stereotypes people have. Although she doesn’t talk about the doctrines of the Church, she makes it 
clear that she is a member. The women who read Serious So Blessed could follow in this example and 
begin mentioning their religion in their blogs. A “Called to Share” advertisement would also draw 
more tra#  c to the MGF Web site. Members reading this blog would recognize the somewhat familiar 
phrase and want to " nd out how it di$ ers from “Called to Serve.”
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Advertisement on Seriously So Blessed
(seriouslysoblessed.blogspot.com)

start blogging about 
your beliefs

calledto

shareshare
www.moregoodfoundation.org



Best LDS Blog Competition

 Come be a part of the " rst ever LDS blog competition sponsored by the More Good 
Foundation. Many organizations sponsor contests to gain a greater presence in their market. The MGF 
can sponsor a blog competition for all of its users. The Best Religious Blog Competition would provide 
incentive for LDS members to include more religious experiences and doctrine in their blog. Entrants 
will submit posts about the Church to compete for prizes. The winner will receive an all inclusive trip 
to the 2009 BlogWorld conference. Second place will receive a blog facelift and the third place winner 
will receive a custom header. All winners will be invited to attend a photo shoot to be used by the MGF 
and given to local papers.
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Best LDS Blog Competition 2009

Think you’ve got the best religious blog on the Web? Enter the “Best LDS Blog 
Competition 2009,” sponsored by the More Good Foundation. Submit one original 
post by March 31, 2009 to competition@moregoodfoundation.org. Judges will be 
More Good Foundation employees as well as popular LDS bloggers. Winners will be 
announced on Wednesday, April 15, 2009. One " rst-place winner will receive two 
tickets to the BlogWorld and New Media Expo in fall 2009. A second-place winner will 
receive a blog facelift. A third-place winner will receive a custom header. 

Suggested topic ideas:
What do Mormons believe?

Latter-day prophets
Temples

Mormon missionaries
Articles of Faith

Baptism
Repentance

The truth about polygamy



Announcement for Blog Competition

 Now that the blog competition is all set and ready to go, how do you spread the word? In 
keeping with the social media theme, every registered user through the MGF will receive an e-mail 
announcing the competition.
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“Getting Started” tab on Web site

 Many women already blogging haven’t been taught how to blog about their spirituality. They 
are already blogging about their everyday lives, and posting comments on other blogs. How do we 
make them take the next step?
 Creating a “Getting Started” section on the MGF Web site will provide a direct link to the steps 
of writing a spiritual blog. Women will know how to start a blog through the MGF and they will be 
given tips on what to write about. This will increase women’s con" dence about sharing the gospel 
online by giving them the necessary tools. 
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 Getting started: 
How to begin a blog

HOW TO SIGN UP?

 Go to www.lds.net

 Create a user name & password

 Participate in conversations and post  
 your own thoughts about gospel topics

WHAT DO I WRITE?

 Begin small: Share an experience you  
 had at a church activity
      
 Respond to other bloggers
 
 Write about things you may be 
 prompted about or wish to share 
 with non-members

HOW DO I LET PEOPLE 
KNOW ABOUT MY BLOG?

 Post comments on other blogs
 
 Join networks like blogher.com or 
 mormonblogs.com to promote  your  
 blog and “meet” other people as well.

HOW DO I STAY CONSISTENT 
WITH BLOGGING?

Think small: A blog doesn’t have 
to be anything huge. 

Post a thought a day
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Public Service Announcement
Utah Valley Women’s Expo

 Utah Valley Women’s Expo is a great place to reach LDS women who are already blogging. One 
week prior to the Expo, the MGF could run a Public Service Announcement on the radio. This would 
advertise the MGF’s presence at the Expo and will attract LDS women to the conference. 
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30-second radio advertisement

COME TO THE MORE GOOD FOUNDATION BOOTH AT THE UTAH 
VALLEY WOMEN’S EXPO. THE EXPO IS FROM 11 A.M. TO 8 P.M. 
ON MAY 1ST AND 2ND AT THE MCKAY EVENTS CENTER AT UTAH 
VALLEY UNIVERSITY. THE MGF WILL BE AT A BOOTH IN THE NORTH 
HALLWAY ON BOTH DAYS. COME LEARN ABOUT RELIGIOUS 
BLOGGING AND FIND OUT WHY YOU HAVE BEEN CALLED TO SHARE 
YOUR TESTIMONY ONLINE. VISIT MOREGOODFOUNDATION.ORG 
FOR MORE INFORMATION.
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News Release for Church News

 The Church News is a great source for information about members’ e$ orts to share the gospel 
throughout the world. The MGF and the people blogging through the organization are doing their 
part in spreading the gospel. A news release to the Church News could be a great tool to spread this 
information. LDS people using social media tools will see the success of the MGF and be inspired to do 
their part in spreading the gospel online.
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FOR IMMEDIATE RELEASE              
December 18, 2008    
Contact:  Karen R. Merkley (801)705-5115

     Doing More Good Online
Church members use social media to share the gospel

OREM -- Before the days of e-mail, Facebook and blogs, all worthy members were “Called to 
Serve” missions. Now with Twitter, YouTube and all forms of social media, all members are 
“Called to Share.
 “Every member a missionary” is a common phrase known to all church members. 
Nearly 60 years after President David O. McKay introduced this phrase; members are doing 
their part in spreading the gospel of Jesus Christ across the earth. Whether in person or 
online members of the Church are accepting the call given by President McKay.
 One organization based in Orem, UT is taking this call to a new level. The More Good 
Foundation encourages gospel conversation online. This conversation has lead to increased 
favor of the LDS Church and positive conversation regarding LDS beliefs. 
 “We all have something important to say,” Karen Merkley said, director of marketing 
and public relations for the MGF. “Taking time to share our beliefs online can make a huge 
impact in someone’s life.”
 The MGF e" orts stem from a graduation address to BYU Hawaii given by Elder Ballard. 
In his address, Ballard urged students to get online and say something.
 “Conversations will continue whether or not we choose to participate in them. But we 
cannot stand on the sidelines while others, including our critics, attempt to de! ne what the 
Church teaches.”
 Organizations like the MGF are doing their part in sharing the gospel online. Through 
social media they have come together to combat anti-Mormon sentiments online. One post 
can make a di" erence. All members are “Called to Share.”

 The More Good Foundation is committed to helping faithful Mormons share their 
stories with the world, and then helping the world ! nd those stories quickly and easily. 
As a people we have positive, powerful stories to tell—and that “telling” is important. The 
MGF works to facilitate personal expressions of faith, publish and market high quality LDS 
content, provide a non-authoritative voice and refer interested people to the Church.

###



Frequently Asked Questions

 Many members already are trying to spread the gospel any way they can. We have members 
on missions, members inviting friends to church or just setting an everyday example. Most of these 
people do not know how to speak about the gospel online or are afraid to try something new. The 
MGF is an organization they can use to help this fear. By creating a Frequently Asked Questions 
section on the Web site, the MGF could let people know who they are. This would serve as a tool to 
give credibility to the MGF and allow people to know what the MGF is and how it will help them.
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Frequently Asked Questions

Who sta$ s the More Good Foundation?
The More Good Foundation is made up of six full-time sta$  members, 20 part-time sta$  members, 
and about 80 volunteers. All are members of the Church of Jesus Christ of Latter-day Saints, and the 
majority resides in Utah. MGF President Jonathan Johnson lives in Alpine, Utah with his wife and 
two children. He served a mission in North Carolina. Karen Merkley, director of marketing and public 
relations, lives in Lindon, Utah and is a convert to the LDS Church. She has two daughters and she 
served a mission in Frankfurt, Germany. Many other in! uential people have helped the More Good 
Foundation get started through charitable donations.

How can I help spread the gospel online?
First, you need a blog. If you do not already have one, you can create one for free at mormonbloggers.
com. It only takes a few minutes to register. Next, think about who would read your blog. Is your 
audience primarily made up of members or non-members? Think of a topic and then share your 
beliefs. Be honest and don’t worry about sounding profound. Just start typing and see what comes 
out. Remember to use vocabulary that suits your audience. Also think about labeling your posts (i.e. 
“LDS beliefs” or “baptism”) so that people can go straight to other posts you’ve previously written on 
the same topic. You can also use other means such as Facebook, MySpace and e-mails to share your 
views with people you know. You might even in! uence some people you don’t know.

What is the MGF’s association with the LDS Church?
The Church of Jesus Christ of Latter-day Saints does not sponsor the More Good Foundation. Though 
all MGF employees and volunteers are members of the LDS Church in good standing, the MGF is an 
independent organization that is not tied to the Church.

How did the foundation get started?
Dave Neeleman of jetBlue established the More Good Foundation as a result of the anti-Mormon 
sentiment online in 2005. He recruited others to help him get the organization started and then 
handed over the project into current President Johnathan Johnson’s hands.

What are the MGF’s plans for the future?
The MGF’s newest project is LDSMusic.net. All users can listen to uplifting music straight from the 
Web site or download it for their personal use.  

What kind of volunteers does the MGF need?
The MGF is always looking for volunteers who speak foreign languages and can work as translators. 
Contact us if you speak another language and are interested in helping further spread our messages 
online. 



Brochure

 LDS Women ages 18-24, struggle with their doctrinal knowledge and how to share the gospel 
with others. The MGF has the power to help these women. The MGF has the tools to teach these 
women how to become comfortable sharing the gospel. 
 A brochure is a great tool to give to women in this situation. The brochure could include tips, 
inspirational stories and resources women could use to share the gospel. The brochure could be sent 
in the mail to registered user and given out at conferences and classes.

54



Fo
r m

or
e 

in
fo

rm
at

io
n 

on
 h

ow
 

to
 st

ar
t a

 b
lo

g,
 v

isi
t u

s a
t

w
w

w
.m

or
eg

oo
df

ou
nd

at
io

n.
or

g/
FA

Q

56
0 

So
ut

h 
St

at
e 

St
re

et
, S

ui
te

 H
2

O
re

m
, U

T 
84

05
8

m
or

eg
oo

df
ou

nd
at

io
n.

or
g

Si
nc

e 
I d

id
n’

t s
er

ve
 a

 m
iss

io
n,

 I 
ha

ve
n’

t b
ee

n 
to

 se
m

in
ar

y 
in

 y
ea

rs
 a

nd
 I’m

 o
fte

n 
pu

lle
d 

in
to

 
nu

rs
er

y 
du

rin
g 

Su
nd

ay
 S

ch
oo

l o
r R

el
ie

f S
oc

i-
et

y,
 I 

di
dn

’t 
fe

el
 th

at
 I 

w
as

 a
n 

ex
pe

rt
 o

n 
LD

S 
do

ct
rin

e.
 B

ut
 w

he
n 

El
de

r B
al

la
rd

 g
av

e 
th

e 
ca

ll 
fo

r a
ll 

of
 u

s t
o 

st
ar

t s
ha

rin
g 

ou
r t

es
tim

on
ie

s 
on

lin
e,

 I 
fe

lt 
ur

ge
d 

to
 d

o 
it.

 S
o 

I s
ta

rt
ed

 a
 b

lo
g,

 
th

in
ki

ng
 n

o 
on

e 
w

ou
ld

 re
ad

 it
, b

ut
 a

t l
ea

st
 I’d

 
fe

el
 g

oo
d 

ab
ou

t m
ys

el
f. 

I d
id

n’
t t

hi
nk

 I’d
 h

av
e 

tim
e 

to
 k

ee
p 

it 
up

 fo
r v

er
y 

lo
ng

, b
ut

 I 
ha

ve
 

be
en

 a
bl

e 
to

 p
os

t a
t l

ea
st

 tw
ic

e 
a 

w
ee

k 
fo

r 

-J
AN

ET
 R

EY
N

O
LD

S,
 3

6,
 IR

VI
N

E,
 C

AL
IF.

ja
ne

ts
te

st
im

on
y.

bl
og

sp
ot

.c
om

th
e 

la
st

 fe
w

 m
on

th
s. 

I’m
 su

rp
ris

ed
 w

ith
 h

ow
 

m
an

y 
pe

op
le

 re
ad

 w
ha

t I
 h

av
e 

to
 sa

y.
 S

om
e 

ar
e 

m
em

be
rs

, s
om

e 
ar

e 
no

t, 
bu

t a
ll 

of
 th

em
 

ap
pr

ec
ia

te
 w

ha
t I

’m
 d

oi
ng

. I
t’s

 so
m

et
hi

ng
 

sm
al

l, 
bu

t I
 k

no
w

 th
at

 ta
ki

ng
 th

e 
tim

e 
to

 sh
ar

e 
th

e 
go

sp
el

 w
ith

 o
th

er
s o

nl
in

e 
ca

n 
ha

ve
 a

 h
ug

e 
im

pa
ct

. N
o 

m
at

te
r h

ow
 y

ou
 d

o 
it 

or
 h

ow
 o

fte
n 

yo
u 

do
 it

, s
ha

rin
g 

th
e 

go
sp

el
 is

 a
lw

ay
s w

or
th

 it
.

N
am

e:

E-
m

ai
l a

dd
re

ss
:

Si
gn

 u
p 

fo
r o

ur
 w

ee
kl

y 
e-

m
ai

l b
la

st
 w

ith
 sp

iri
-

tu
al

 q
uo

te
s a

nd
 ti

ps
 o

n 
sp

re
ad

in
g 

th
e 

go
sp

el
 

on
lin

e.

Se
e 

w
ha

t e
lse

 th
e 

M
or

e 
G

oo
d 

Fo
un

da
tio

n 
ha

s t
o 

o"
 e

r:

w
w

w
.L

D
S.

ne
t

w
w

w
.c

hr
ist

.o
rg

w
w

w
.L

D
Sm

us
ic

.n
et

Sh
ar

e 
th

e 
go

sp
el

 o
n 

yo
ur

 o
w

n 
tim

e!

55



YO
U

 C
A

N
 M

A
KE

 A
 D

IF
FE

RE
N

CE

I o
rig

in
al

ly
 c

re
at

ed
 a

 b
lo

g 
to

 k
ee

p 
m

y 
fri

en
ds

 
an

d 
fa

m
ily

 u
pd

at
ed

 o
n 

m
y 

lif
e.

 I 
ne

ve
r t

ho
ug

ht
 

an
yo

ne
 I 

di
dn

’t 
kn

ow
 w

ou
ld

 re
ad

 it
. A

 fe
w

 
m

on
th

s a
go

 I 
w

as
 fe

el
in

g 
pa

rt
ic

ul
ar

ly
 g

ra
te

fu
l 

fo
r t

he
 m

an
y 

bl
es

sin
gs

 th
at

 I 
ha

ve
, s

o 
I p

os
te

d 
m

y 
te

st
im

on
y.

 T
ha

t s
am

e 
da

y 
a 

no
n-

m
em

be
r 

na
m

ed
 R

ac
he

l s
ta

rt
ed

 c
om

m
en

tin
g 

on
 m

y 
bl

og
, a

sk
in

g 
qu

es
tio

ns
 a

bo
ut

 th
e 

Ch
ur

ch
. A

t 
! r

st
 I 

di
dn

’t 
kn

ow
 w

ha
t t

o 
do

. B
ec

au
se

 sh
e 

ju
st

 
se

em
ed

 c
ur

io
us

 a
nd

 d
id

n’
t a

pp
ea

r t
o 

ha
ve

 
an

y 
ul

te
rio

r m
ot

iv
es

, I
 d

ec
id

ed
 to

 a
ns

w
er

 h
er

 

-S
AR

AH
 M

IC
H

AE
LS

, 2
4,

 L
EH

I, 
U

TA
H

sa
ra

ha
nd

ja
so

n.
bl

og
sp

ot
.c

om

qu
es

tio
ns

. S
he

 is
 n

ow
 m

ee
tin

g 
w

ith
 th

e 
m

is-
sio

na
rie

s. 
I’m

 so
 g

ra
te

fu
l t

ha
t I

 h
ad

 th
e 

de
sir

e 
to

 sh
ar

e 
m

y 
te

st
im

on
y 

on
lin

e 
th

at
 d

ay
. I

f I
 h

ad
 

no
t, 

Ra
ch

el
 w

ou
ld

 st
ill

 b
e 

lo
ok

in
g 

fo
r a

ns
w

er
s. 

I n
ow

 m
ak

e 
a 

ha
bi

t o
f p

os
tin

g 
so

m
et

hi
ng

 
ab

ou
t m

y 
be

lie
fs

 a
 fe

w
 ti

m
es

 a
 m

on
th

s. 
It’

s 
ea

sy
, f

un
 a

nd
 c

an
 h

av
e 

a 
hu

ge
 im

pa
ct

 o
n 

ot
he

r 
pe

op
le

’s 
liv

es
.

It’
s t

im
e 

to
 st

ar
t s

ha
rin

g 
yo

ur
 te

s-
tim

on
y 

on
lin

e.
 Y

ou
 m

ay
 th

in
k 

it’
s 

in
tim

id
at

in
g,

 ti
m

e 
co

ns
um

in
g,

 
po

in
tle

ss
 o

r w
ha

te
ve

r. 
Bu

t r
ea

d 
th

e 
ex

pe
rie

nc
es

 o
f s

om
e 

w
om

en
, w

ho
 

lik
e 

yo
u,

 d
id

n’
t t

hi
nk

 th
ei

r t
es

ti-
m

on
y 

co
ul

d 
m

ak
e 

an
 im

pa
ct

. T
he

y 
ju

st
 m

ay
 c

ha
ng

e 
yo

ur
 m

in
d 

ab
ou

t 
sh

ar
in

g 
th

e 
go

sp
el

 o
nl

in
e.

YO
U

 A
RE

 C
A

LL
ED

 T
O

 S
H

A
RE

 
 

 
Ch

ec
k 

us
 o

ut
 o

n 
th

es
e 

so
ci

al
 n

et
w

or
ki

ng
 si

te
s:

   
 Se

ar
ch

: M
or

e 
G

oo
d 

Fo
un

da
tio

n 
 

 
 

   
   

   
   

  
   

   
   

   
   

 w
w

w
.tw

itt
er

.c
om

/m
gf

 
 

 
 

 
ht

tp
://

w
w

w
.y

ou
tu

be
.c

om
  

 
 

 
 

   
   

   
   

U
se

r =
 m

or
eg

oo
df

ou
nd

at
io

n

Te
st

im
on

ia
ls 

fro
m

 w
om

en
 ju

st
 li

ke
 y

ou

56



LDSmusic.net News Release

 A news release is a great way to get news out to many people and can be utilized in a number 
of ways. The MGF could send out a news release announcing the launch of LDSmusic.net to highlight 
the features of the site and give a brief description of how it can be used on blogs and through other 
means of social media. Spreading the word about the new Web site is a great way for members to get 
on the site and utilize it to be able to share the gospel with a lot of people.
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FOR IMMEDIATE RELEASE
January 22, 2009
Contact: Karen R. Merkley (801) 705-5115

More Good Foundation makes more good music
New resource for bloggers makes sharing the gospel online even easier

OREM, Utah— The Utah-County based More Good Foundation is pleased to announce the 
launch of its newest initiative, LDSmusic.net, as a resource for LDS bloggers to make sharing 
the gospel online even easier.
 The Web site, which has been in beta mode for a few months, received positive 
feedback from those who used it. The site allows users to download select LDS hymns and 
songs by LDS artists for free to put on their blogs or to share with others. The Foundation 
believes that LDS music is an e" ective way to share the gospel with those who may be 
investigating the faith.
 The MGF has worked hard to streamline the Web site to make it as easy as possible for 
users. Songs may be downloaded or just streamed in full to preview the songs. The site is 
also available in many languages, including Spanish, French, German and Japanese. 
 This site is the ! rst of its kind for the LDS faith, as many sites o" er music only available 
for purchase and do not allow users to preview a song in its entirety. The MGF is forward-
thinking and hopes to ! nd even more new ways to share the gospel with new technology.

 The More Good Foundation is committed to helping faithful Mormons share their 
stories with the world, and then helping the world ! nd those stories quickly and easily. 
As a people we have positive, powerful stories to tell--and that “telling” is important. The 
MGF works to facilitate personal expressions of faith, publish and market high quality LDS 
content, provide a non-authoritative voice and refer interested people to the Church. 

###



Enrichment Activity

 Enrichment activities are a place for women of the Church to meet and develop skills to 
improve their family life. The MGF could o$ er to conduct a class on the importance of sharing the 
gospel online and how to do it. Women could be more willing to blog if they knew how to do it and if 
they were given the right tools. The MGF can make this happen. Women would also have a support 
group to start blogging with being at a Church activity.
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MGF Enrichment Activity
How to Share the Gospel Online

I. Introduction
 A. MGF history
 B. Anti-Mormon blogs
 C. Blogging Statistics & Information from Google Analytics

II. Gospel Connection
 A. Elder Ballard’s BYU-Hawaii address
 B. Optional: other references from October General Conference
 C. Personal experiences through MGF
 D. Personal experiences from sisters

III. How to Get Started
 A. Explain process
 B. Give ideas for blogging topics
 C. Tips for common safety

IV. What to do in Tough Situations
 A. How to respond to anti-Mormon comments
 B. How to answer doctrinal questions

V. Role Playing (if time permits)

VI. Questions and Answers
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Not comfortable sharing the gospel?

Try it online!

The More Good Foundation will be here to teach us tips for 
sharing the gospel through blogging

Wednesday, Dec. 10th at 7 p.m.

Where: Cultural Hall

BYU 170th Ward Enrichment Activity
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Informational Kit for Stakes and Wards

 Stakes and wards are always looking for new ways to encourage members to share the gospel. 
Many have programs set in place to help create and establish family values. The MGF could provide an 
informational kit to stakes and wards with directions and ideas for religious blogging. The kit could 
be sent as a PDF " le so the stakes and wards could use them accordingly. 
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Informational Kit 
(To be distributed electronically)

I. Introduction of the More Good Foundation
 A. Copy of the MGF “About Us” section on their Web site
 B. Copy of the MGF “Ways to Share the Gospel Online” section of their Web site
  
II. Gospel Connection
 A. Give a copy of Elder Ballard’s BYU-Hawaii address about blogging
 B. Introduce Called to Share theme

III. Getting Started
 A. Copy of the new “Getting Started” section on the MGF Web site
 B. Copy of the brochure to be distributed at Women’s Conference & Women’s Expo
 C. Step by step slides of how to register for a blog

IV. Closing Remarks
 A. Personal experiences (from stake president, bishop or other Relief Society 
sisters)
 B. Allow time for remarks by the presiding priesthood holder.
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News Release about MGF classes

 Most of the women in Utah County are members of the Church. The MGF could send out a news 
release to the Deseret News, and other local papers around the Provo and Salt Lake Valley outlining 
the enrichment classes. Women would be able to read this in the papers and more fully understand 
the tremendous power they have in online discussion about religion.
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FOR IMMEDIATE RELEASE
January 22, 2009
Contact: Karen R. Merkley (801) 705-5115

More Good Foundation o" ers classes on religious blogging
OREM, Utah—The More Good Foundation (MGF) now o" ers classes on religious blogging. 
Either have a representative come teach your group, or download the tool kit to teach a class 
yourself.
 Although not sponsored by The Church of Jesus Christ of Latter-day Saints, the 
More Good Foundation is a non-pro! t seeking to increase the amount of positive online 
information on the LDS Church. 
 Karen Merkley, director of marketing and public relations for the MGF, will be teaching 
classes for those interested. Merkley is a convert to the LDS Church and served a mission in 
Germany.
 “I think these classes are a great way for members, especially women, to learn more 
about blogging,” Merkley said. “So many of us think we don’t have enough knowledge to 
share the gospel with others, but that’s not what matters most. If we share our testimonies 
online, our feelings on the doctrines of the Church, that’s what people are going to read.” 
 Merkley suggests that wards host an Enrichment activity about religious blogging, 
empowering all women (both young and old) with the tools to share their testimonies 
online.
 “This would be a perfect activity for a small group Enrichment activity,” Merkley said. 
“We all make resolutions to share the gospel more. Our chances of accomplishing that task 
increase when we take the ! rst step to get informed.”
 The tool kit will launch on Monday, January 26. Download it for free at 
moregoodfoundation.org.
 
 The More Good Foundation is committed to helping faithful Mormons share their 
stories with the world, and then helping the world ! nd those stories quickly and easily. 
As a people we have positive, powerful stories to tell—and that “telling” is important. The 
MGF works to facilitate personal expressions of faith, publish and market high quality LDS 
content, provide a non-authoritative voice and refer interested people to the Church.

###
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Called to Share Stickers 

 “Called to Share” is a catchy phrase for members of the church. They would recognize it as 
being similar to the LDS hymn, “Called to Serve.” Members of the church also like tangible items to 
remind them of gospel principles. The MGF could create “Called to Share” stickers to give away at 
conferences, classes, etc. Stickers are easy and fun, and a great reminder for all who takes one. We 
have designed both a sticker to wear as well as a bumper sticker.



www.moregoodfoundation.org

     I’ve been

www.moregoodfoundation.org

I’ve been
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