Technology, the news and teens: meeting the demands of young adults

In the ever expanding world of technology, reaching audiences is becoming more web-based than in recent years. Young adults today spend more time online than ever before. New products such as the iPhone, Blackberry and other web-accessible gadgets aren’t just for business people anymore. With the ability to access the internet from anywhere at anytime, young people expect their information to be fast, efficient and appealing. The news media faces challenges on how to keep up with the demands of this emerging generation of technologically savvy young adults. 

The Associated Press, along with the Context-Based Research Group recently released a report titled “A New Model for News: Studying the Deep Structure of Young-Adult News Consumption” detailing how young adults in the 21st century interact with the news media of today. The report gives recommendations based on the findings of their research describing ways the news media can improve to reach the youth audience they strive for.

A major finding in the study was that consumers today are suffering from “news fatigue,” that is, they were overloaded with news—often the same stories—and were unsatisfied with what they got. The study noted that young adults were searching for more depth in their stories and tried to get the whole story at once, rather than wait around for more facts to show up in a later story. Researchers were interested to find that the young adults were usually only looking to one medium for their news (the internet) and rarely ventured to other mediums such as television, newspapers or magazines.


It seems like a lot to keep in mind, but when current technology allows someone to view CNN on a 2.2 inch cell phone screen, news media must realize that it is necessary to keep up with these demands in order to secure a future in the industry.


In an article titled “Who killed the newspaper?” in the August 2006 issue of The Economist, author quotes a statistic saying, “Britons aged between 15 and 24 say they spend almost 30% less time reading national newspapers once they start using the web.” Other statistics he uses are even more worrisome, citing declining circulation, loss of advertising revenue, and an 18 percent loss of jobs in the industry in just one year.


What does this mean for public relations? Most importantly, PR practitioners must keep current with new technologies. Utilizing Web 2.0 features such as blogs, social networking sites and RSS feeds allows you to keep current while also getting your messages across to those who need to hear it most. According to a SiteProNews blog, “Blogger and WordPress.com led the pack with growth rates of 58 percent and 444 percent respectively.” The same site reports that Facebook experienced a 125 percent growth in the course of a year. 


What does this mean? Go where the kids go, then tell them to come to you. Then keep them coming back for more. Young people of this generation are willing to try anything once.

A Student’s Perspective


I admit that I am one of the many young adults who became hooked on the news out of boredom. Many of my friends were more up-to-date on all the hot political issues, so in an effort to be able to join in on the conversation, I found myself checking news sites every once and a while when I was bored. As time went on, checking news sites such as CNN and Drudgereport.com (I like to get the news from all sides) became less of a hobby and more of an interest. I found myself actually looking forward to finding out what was going on in the world and country I live in. What I like about the CNN website is that it is easy to look at, easy to find what I’m looking for, and it offers multiple forms of media (video, streaming audio, etc). Stories are updated constantly and the most breaking news is always available. I also like that the “Hot Topics” are right at the top, so I don’t have to read a bunch of headlines to find what I’m looking for. If there isn’t breaking news at the time, I’m always able to find a few stories to read otherwise. The stories always have links to previous stories about the topic, or stories related to the one I’m reading about so I can familiarize myself with the subject matter if I need to.  


My recommendation to anyone looking to modernize their media is to take a look at what works (and what doesn’t work). Although CNN.com may not appeal to everyone, the idea is the same—to create a one-stop shopping environment for the news that is appealing to younger audiences that can entertain and inform on multiple levels and still be accessed from multiple mediums. Web 2.0 offers even more outlets such as blogging and social networking sites that are interactive, easy to create and maintain, and can be personalized as much as one wants.

I think there is still hope for newspapers, and they shouldn’t be counted out yet. Although I know I can access the newspapers I read online, I still prefer to read them on paper. If I do look at a newspaper online, it is because I am not able to get a copy of the newsprint version (like when I read my hometown newspaper online when I’m at school). I know there are many people my age who feel the same way, because I see them reading the newspaper, too. 


Young adults themselves must have the desire to go out and find the news. I think instilling in youth the importance of keeping up with current events and the world around them is the first step to transforming the way young adults view media today and how they will continue to do it in the future.  

